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* Study uses five years of giving data for an anonymized sampling of 7,922
Protestant churches and 989 Catholic churches operating in the United States.

* The COVID pandemic caused the closure of churches and the world in March
2020. The impact on collections was most significant beginning in April 2020.

* For analysis purposes, church collections data was organized in six-month
buckets from April-Septemberand October-March.
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Mix of Traditions

Pre-Covid Donors | Avg# of —

Southern Baptist Convention
Catholic

Non-SBC Baptist

Episcopal
Non-Denominational
Methodist

PCUSA

Lutheran

Assemblies of God

AME

VILLANOVA vy

WHEATON

Villanova School of Business COLLEGE

1,655 394,761

989 701,540 709
949 216,286 228
3890 174,383 196
886 213,751 241
786 202,900 258
462 106,070 230
387 104,560 270
201 55,489 276
42 16,976 404
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Good Mix of Churches based on Size of Pre-Pandemic
Annual Collections (Protestant Churches)
Distribution by Church Size (Unique Donors)

100.0% 3%
Super Mega (901+)
80.0
60.0 Mega (301-900)
40.0
Large (151-300)
20.0

Upper-Mid (61-150)

Lower-Mid (31-60)

g 2%
Church Share Donor Share Collection Share Small (0-30)

2%

Church size category is based on the number of unique donors in the 6-month period ending March, 2020

Created with Datawrapper ﬁ
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Hypotheses

The study was designed to test the following hypotheses:

1. The decrease in church attendance since the pandemic
started has led to a decrease in church collections.
(Dip not a Drop)

2. Larger churches with more financial resources were able to
weather the storm of the pandemic better than smaller
churches. (Not supported)

3. COVID-19increased the rate of adoption of digital donation
methods by both churches and congregants. (Supported)
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Aggregate Results




3% Drop in Protestant Collections
Limited to 15t 12 months of Covid

Total Giving (S millions)
Apr-Mar Four Year Trend

$5,776 $5,606

APR 18-MAR 19 APR 19-MAR 20 APR 20-MAR 21 APR 21-MAR 22
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3.5% Drop in Catholic Collections
Limited to 15t 12 months of Covid

Total Giving ($ millions)
Apr-Mar Four Year Trend

APR 18-MAR 19 APR 19-MAR 20 APR 20-MAR 21 APR 21-MAR 22
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The Money Illusion - Adjusted for Inflation

Protestant Churches Have 10% Less Spending Power Today
(Compared to 2019-2020)

Total Giving ($ millions)
Apr-Mar Four Year Trend

$5,770 | $5,770 $5,776 | $5,708

35,606 | ¢c 5gg

APR 18-MAR 19 APR 19-MAR 20 APR 20-MAR 21 APR 21-MAR 22
H 12 Month Giving ™ Adjusted 12 Month Giving
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The Money lllusion — Adjusted for Inflation
Catholic Parishes Have 11% Less Spending Power Today

Total Giving (S millions)
Apr-Mar Four Year Trend

APR 18-MAR 19 APR 19-MAR 20 APR 20-MAR 21 APR 21-MAR 22

M 12 Month Giving ™ Adjusted 12 Month Giving
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Number of Protestant Donors Dropped 24%
and Remain Down 14% vs Pre-Covid Levels

Total # of Donors (000's)

1543 B 1545 1583

1525

1441

|-Winter 17-18 Spring-Summer 18 Fall-Winter 18-19 Spring-Summer 19 Fall-Winter 19-20 Spring-Summer 20 Fall-Winter 20-21  Spring-Summer 21  Fall-Winter 21-22  Spring-Summer
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Number of Catholic Donors Dropped 26%
and Remains Down 16% vs Pre-Covid Levels

Total # of Donors (000's)
Five Year Trend

547

L-WINTER 18 SPRING-SUMMER FALL-WINTER 19  SPRING-SUMMER  FALL-WINTER 20 SPRING-SUMMER FALL-WINTER 21  SPRING-SUMMER FALL-WINTER 22  SPRING-SUM
18 19 20 21 22
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Remaining Protestant Donors are Giving More
Per-Person Giving Increased 22%in 15t 12 Months of Covid

Average Giving Per-Person

Apr 18-Mar 19 Apr 19-Mar 20 Apr 20-Mar 21 Apr 21-Mar 22
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Adjusted for Inflation
Per-Person Protestant Givingis Still up 10% in Most Recent Year

Average Giving Per-Person Adjusted

Apr 18-Mar 19 Apr 19-Mar 20 Apr 20-Mar 21 Apr 21-Mar 22
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Decomposing the overall change

Decomposition of Percent Change in Collections
I Percent Change in Collections [Jj Donor Change [Jj Avg Donation Change

Protestant

Catholic

Source: ACSTechnologies + Created with Datawrapper
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Decomposing the
overall change
(Protestant
Denominations)
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Decomposition of Percent Change in Collections
[ Percent Change in Collections [ Donor Change [J] Avg Donation Change

All Protestant

AoG

PCUSA

-1.3%

Non Denominational

Non SBC Baptist

Lutheran

0.1%

Episcoapl

-0.3%

SBC

Methodist

Source: ACSTechnologies « Create
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50% of Churches Increased

and 46% Decreased Collections (Protestant)
Most Recent12 Monthsvs 12 Months Pre-Covid

3’6A49 Change in Collections 3,972
)
( | (

301

Down 25%+ Down 10-25% Down 1-10% No Change +/- 1% Up 1-10% Up 10-25% Ub 25%+
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Almost Equal # of Parishes Increased and Declined
(Catholic)

Most Recent12 Monthsvs 12 Months Pre-Covid

465 Change in Collections 473

A
( \ A

Down 25%+ Down 10-25% Down 1-10% No Change +/- 1% Up 1-10% Up 10-25% Up 25%+
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Section 2
Size and Geography



Share of Churches with Increased Collections fairly Even by Size but
Changesin Church Giving Experience Were Inversely Related to Church Size
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Share of Churches with Increased Collections by Size

sl (010
Lrge (151300
eoa (301900

Church size category is based on the number of unique donors in the 6-month period pre COVID (ending March,
2020.) Increased Collections are determined using total gifts by church in the 12-month period ending September
2022 compared to the total gifts by church in the 12-month period ending March 2020.

Created with Datawrapper

Percent Change in Nominal Gifts by Church Size

small 030
Upper-Mid (61-150)
Large (151-300)

Mega (301-900)

Super Mega (901+)

Church size category is based on the number of unique donors in the 6-month period pre COVID (ending March,

2020.) Percentage change is calculated using total gifts by church size in the 12-month period ending September

2022 compared to the total gifts by church size in the 12-month period ending March 2020. ﬁ
i

Created with Datawrapper
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7,922 Protestant Churches Representing all 50
States and DC are Included in the Study

CHURCHES

West, 563 )
Midwest, 1378

Southwest, 997

Northeast, 1034

Southeast, 3950
0
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989 Catholic Parishes from 43 States
are Included in the Study

Note: There are more parishes/capitain the Northeast and Midwest

West, 125, 13%
Midwest, 289,

29%

Southwest, 95,
9%

Southeast, 204,

21%
ortheast, 276,
28% 0
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Differences by Region were not Statistically Significant

Change in Annual Giving by Region Most Recent 12 Months (Oct 21 —Sep 22) vs 12
Months Pre-Covid (Apr 19 — Mar 20)

West Northeast Midwest Southwest Southeast
Y&II;\I;&IS\II%VA © 2023 Center for Church Management WHE'XTON
COVID-19 Impact on Church Giving Study gl

Villanova School of Business

25



- | l .
- | y S .\ |
—— IX’\

- ®  Section3
4] Digital Giving




Digital giving channels jumped at the onset of
COVID and have remained at a higher level

Share of Digital Donors and Collections

- Digital

" Share of
. Donors
“ Digital
Pre-COVID-19 Share qf
Collections
Post-COVID-19
7079 70720 7077 7077 @
TR :
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Churches with Larger Digital Presence Pre-COVID
had Better Avg Experience

Pre-COVID Digital Donor Share Quintile

Avg % Change in Gifts Avg. % Change in Donors Avg % Chg in Avg Gift Size
No Digital Presence Pre-COVID R B o 21%

2nd Quintile | 1% -2 19%
3rd Quintile B 5 B 2% 22%
4th Quintile N 7 26%
5th Quintile B s 35%

Created with Datawrapper
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Churches with smaller digital growth had better
average experience

Change in Digital Donor Share Quintile Analysis
[ Avg % Change in Gifts ] Avg. % Change in Donors [ Avg % Chg in Avg Gift Size

Avg % Change in Gifts Avg. % Change in Donors Avg % Chg in Avg Gift Size

1st Quintile 22% 6%
2nd Quintile 8%

3rd Quintile 7%

4th Quintile

Created with Datawrapper

&
© 2023 Center for Church Management WHEATON
COVID-19 Impact on Parish Giving Study e oo

~% VILLANOVA

S UNIVERSITY

Villanova School of Business




Section 4
Non COVID Observations




Large Variation in Average Gifts per Donor
Average SBC Contributed 3x’s Average Catholic

Average Annual Giving Oct 21-Sep 22

$5,000

$4,559
$4,500
$4,146
$4,000 $3,791 $3,779  $3,777
$3,496
$3,500 $3,268 $3,260
$2,991
$3,000
$2,500
$2,000
$1,519
$1,500
$1,000
$500
s_
Southern Baptist PCUSA Methodist Episcopal Assemblies of God Non-Denominational Non-SBC Baptist Lutheran Catholic
Convention
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Digital Shares by Church Size

[ Share Accepting Digital Donations [J] Digital Donor Share [ Digitial Collections Share

100% 94% 96%

28%28%

Small (0-30)  Lower-Mid (31- Upper-Mid (61- Large (151- Mega (301- Super Mega
60) 150) 300) 900) (901+)

Church size is based on annual Pre-COVID giving (12-month period ending March, 2020)
Created with Datawrapper
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Analyze your church data

Total dollars
# of donors
e Giving per donor

Recommendations  Inflation impact

for Practitioners

Connect with lapsed donors

e |Individual and personalized
e (Re) establish a relationship based on trust
e Focus on faith life not transactional giving

#4 VILLANOVA ﬁ

=7 UNIVERSITY WHEATON
COLLEGE
For Christ & His Kingdom

Villanova School of Business



Project Background Acstechnologies.

* The Center for Church Management in the Villanova School of Business and
Wheaton College have partnered with ACS Technologies (ACST) to study the
ongoing effects of the COVID-19 pandemic on church giving. This study is the first in
a series that will be done in the US with multi-denominational data representing
tens of thousands of churches.

 Villanova, Wheaton, and ACST are working together with the like-minded goal

of helping church leaders strengthen their ministry. The two-fold approach
incorporates ACST’s MissionInsite strategic mission planning software in the
Villanova Master of Science in Church Management curriculum, along with
Villanova’s data analysis utilizing ACST’s over 40 years of unique and extensive data
expertise in church practices and behavior.

* Special thanks to Steve Cumbia of ACST and Alicia Strandburg, PhD, from the
Villanova School of Business for their contributions to this project.
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About the Partners

* Founded in 2004, the Center for Church Management in the Villanova School of Business
provides education and scholarship in the Augustinian Catholic tradition on strategic,
management, and financial matters in service to leaders of churches and other Christian
faith-based ministries.

* Founded in 1860, Wheaton College is a Protestant Christian liberal arts college that seeks to
serve Jesus Christ and advance His Kingdom to build the church and benefit society
worldwide.

* Founded in 1978, ACS Technologies is the leading, most comprehensive provider of
operational, relational and educational ministry software and service solutions to nearly
50,000 churches, schools, dioceses, and denominational offices. With the mission to enable
everyone in the Church with a personalized ministry environment, they stand apart by
providing a whole church approach bringing unique value to each role within each ministry
goal. Their most popular offerings include: Realm, MinistryPlatform, Missionlnsite, PDS, A
MinistrySmart, Growth Method, Go Method and Higher Ground Managed 1T.
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https://www1.villanova.edu/university/business/faculty-and-research/centers-of-excellence/church-mgmt.html
https://www.wheaton.edu/
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.acstechnologies.com%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996166938494%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=KP43cTLMuTQY1YdjfrvM3tNuKIaFBMLQBf3lU35gCu8%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.acstechnologies.com%2Frealm%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996166938494%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=WSeCNbzRVOzSSoiabb9M%2BQe7Tdpos4MNH%2FhO0GaTA6E%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ministryplatform.com%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=T%2FA%2FSQ3JIhgGNaVCEP0KN6sEUnw2RfSZTl1TkBxMK7s%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.missioninsite.com%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=sBuwnpcBJuBlA9WvaD1VSEIC5T4iyvUuwcfXjgMg1l4%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.acstechnologies.com%2Fparish-data%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=IN3WhLTAYt7BkpTW2F%2FEYGXYaD4tMIFk5lhvIcC38dk%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.acstechnologies.com%2Facs%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=Y3Qd39CdncqcthFZL5dWHOCp9gVcANoW5xDfUEX7Fp4%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ministrysmart.com%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ydgSux1kTyB3%2B%2FWD4gZ6PalDoigi5LNIx4csMSTcvA4%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Ffullmethod.com%2Fgrowth%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=TCdXisCqXd3PhffEbyU1wq8BcUZvfMzy4PQco4JHbXA%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Ffullmethod.com%2Fgo%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=e3AxrO53nvpLNfT7%2FW6A%2Bc2vMcxmVOQKmU96%2F7IiQ5M%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.acstechnologies.com%2Fhigher-ground%2F&data=05%7C01%7Cmatthew.manion%40villanova.edu%7C1e859f416cc64270d96208daf0be04e4%7C765a8de5cf9444f09cafae5bf8cfa366%7C0%7C0%7C638086996167094722%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=xfmCPSD7Sg%2BsYnYp75%2FvDgSlr8KwGCUxFtxqiSrL500%3D&reserved=0

Curious to learn more? @

1. Visit Villanova.edu/CCM to learn more about the WHOEATON

Center for Church Management.

2. Email matthew.manion@villanova.edu or
enoch.hill@wheaton.edu

3. Read Chuck Zech’s research in his book, Why
Catholics Don't Give..And What Can Be Done About
It

4. Read the Lake Institute at Indiana University
COVID-19 Congregational Study

5. Check out the National COVID-19 Church
Attendance Project (NCCAP)

6. Check out the Hartford Institute for Religion Research
resources on Exploring the Pandemic Impact on
Congregations
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https://www1.villanova.edu/university/business/faculty-and-research/centers-of-excellence/church-mgmt.html
mailto:matthew.manion@villanova.edu
mailto:enoch.hill@wheaton.edu
https://www.amazon.com/Catholics-Dont-Give-What-About/dp/1592762611
https://philanthropy.iupui.edu/institutes/lake-institute/covid-study.html
https://churchattendanceproject.org/
https://churchattendanceproject.org/
https://www.covidreligionresearch.org/
https://www.covidreligionresearch.org/
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