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Brian Cull

Group Vice President, Business Development & Sponsorship Sales
National Hockey League

Brian Cull is the Group Vice President of Business Development & Sponsorship Sales for the National Hockey League, responsible for leading the club business group and working with all 32 NHL Clubs to develop and maximize revenue-generating sponsorship and partnership marketing initiatives, in addition to creating and implementing best business practices for all member Clubs. 
Over the past few seasons, Cull has been focused on the creation of a best practices database across the League to increase efficiency and generate new revenue segments and business opportunities for all 32 Clubs. Recent business initiatives have included jersey patch and helmet sponsorship opportunity that has generated over $250M in revenue across the league and the with the new digital dasher advertising program across the league which has generate over $50M in revenue across the league.
In addition, Cull has also led the implementation of new sports betting business guidelines with all Clubs, as well as the development of the business opportunities associated with the League’s eSports initiative, the NHL Gaming World Championship. Cull’s role also includes supporting the sales efforts for the NHL’s tentpole events including All-Star Weekend, the Winter Classic and Stadium Series, which continue to generate significant revenue and have been a key contributor to the League’s path to more than $5 billion in annual revenues.
Cull joined the League in 2010 as Group Vice President of Integrated Marketing, overseeing the group responsible for the management of more than 25 NHL Corporate partners generating over $200 million in rights fees for the League. The tremendous success of the NHL partnership business and Cull’s strong engagement of League partners resulted in significant renewals with blue-chip brands including Pepsi Co, Discover and Kraft, as well as the generation of new business through partnerships with PPG Paints PPG paints, Jagermeister, Chemours, Constellation Energy, Federal Mogul and GoPro.
Before joining the NHL, Cull served as Group Managing Director, Partnership Marketing and Sales at the National Football League for five years. Prior to joining the NFL in 2005, he spent eight years with Major League Baseball as Senior Account Executive, Sponsorship, and started his career with stints at Lehman Brothers, Chase Manhattan and the New Jersey Nets.
Cull earned a B.A. with a major in economics from Villanova University and currently resides in Scotch Plains, NJ with his wife Susan and three kids, Caroline, Grace and Kevin.
