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EDUCATION

Business schools help grads hone their skills
BY PETER KEY
pkey@bizjournals.com
PHLBizTechEd

Organizations expect area business 
school graduates to have the basic skills 
they need.

Increasingly, however, they’re looking 
for more.

“We’re consistently hearing, too, that 
these people need the soft skills,” said 
MarySheila McDonald, the associate dean 
of La Salle University’s School of Business.

Th at’s why La Salle’s business school 
holds dinners at which students are 
taught proper etiquette and mock net-
working nights where freshmen can prac-
tice their networking skills in low-pres-
sure situations.

Th e school also tries to get its students 
professional experience through intern-
ships and co-ops, which McDonald said 
are in keeping with the philosophy of its 
namesake, John Baptist de la Salle, who 
started a network of schools for poor boys.

In addition to professional experi-
ence, the Villanova School of Business 
off ers its students international experi-
ence. Its Global Citizens Program enables 

the freshmen who were the fi rst to be 
off ered — and accept — admittance to VSB 
the opportunity to spend a semester liv-
ing and working in London or Singapore.

Students who complete that program, 
which is now in its 10th year, can follow 
it up by becoming Global Leadership Fel-

lows. Th ey complete specialized sections 
of required courses, take a focused course 
in global leadership, study abroad a sec-
ond time and get the opportunity to work 
with a senior global executive mentor. 

Although both programs are meant for 
top students, the majority of VSB students 

get some international exposure. About 
a fourth of its students have a major or 
minor in international business and more 
than half study abroad before graduating.

Another way students can impress 
potential employers is by acquiring cut-
ting-edge skills, such as the ability to ana-
lyze the large amounts of data that organi-
zations receive about themselves and their 
operations on a seemingly nonstop basis.

“With the fast pace of the economy 
coupled with the growth of the economy, 
it’s increased the need for a skilled per-
son to understand how it all works,” said 
Yvonne Lederer Antonucci, who directs 
Widener University’s Business Process 
Innovation Center.

Widener’s School of Business Admin-
istration is trying to produce those people 
through its business informatics major, 
which it launched last fall.

Antonucci said interest in the major 
is high enough that both of the required 
courses she’ll teach for it this fall are full.

“Several existing students in other 
majors transferred their majors and we’re 
seeing increased transfers from commu-
nity colleges coming into this major,” she 
said.
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Widener professor Yvonne Lederer-Antonucci with students.

to The Leukemia & Lymphoma Society’s 
2013 Man & Woman of the Year!

In a course of 10 weeks, the fourteen 
candidates raised $300,000 for 

The Leukemia & Lymphoma Society®

Congratulations

2013 Man of the Year

Brent Evans
Thomas Jefferson 
University Hospital

2013 Woman of the Year

Rachel Yoka 
Timothy Haahs 
& Associates

We want your support. 
So do the one million Americans touched by 
blood cancer. Learn more at www.lls.org/epa
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Dear Readers,
Get breaking local business news as it happens, directly from me. Each business 
day, I’ll e-mail you the day’s top headlines so you don’t have to search for them.
To get this free service, just send your email address to lkremer@bizjournals.com.
Your privacy is protected. I maintain the list myself.

Lyn Kremer, Publisher
P.S. Just type “News” in the subject line.
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